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Cultural Assessment Summary 
 
Campbell River has the essential elements a community needs to nurture 
cultural development, support cultural tourism and stimulate ‘creative’ 
economic growth. This project primarily assesses the cultural impact of 
the five major city-supported institutions and their importance to tourism 
planning, tourism marketing and community development. Although it is 
beyond the scope of this report to comment specifically on the important 
First Nations contributions, within each of the facilities there exist many 
links to First Nations activities. 
 
Solid statistical data collection in the realm of cultural size and scope for 
Campbell River is long overdue. Analysis of the information that does 
exist for the community and additional data collected through examination 
of memberships of various associations, websites and the Chamber of 
Commerce, suggest that the cultural community is extensive, diverse, 
active, underutilized and tenacious. Local organizations and individual 
cultural practitioners are recognized professionals and are awarded more 
than $225,000 annually in BC Arts Council and Canada Council grants. 
Economic activity generated through sales of locally produced art, music, 
exhibitions, books and film is in the millions of dollars. While recreational 
interests may initially attract visitors to the region, the cultural and 
historical experiences keep them in the community longer with the major 
beneficiaries being the hospitality industry and small retail outlets. 
 
Culture not only has its impact on the economic prosperity of the city 
through tourism, but it is a source of creative workers for new businesses, 
a catalyst for civic pride and a stimulant for improved academic and social 
performance in children and youth. 
 
The assessment concludes that there are seven areas in which the 
cultural institutions, the Visitor Centre, and North Central Island Tourism 
can collaborate in the development or enhancement of initiatives that will 
stimulate cultural tourism. 
 
Intersection with City Strategies 
 
The City’s recently adopted Strategic Plan for 2009-2011 includes a 
number of areas where there exists the potential for strong collaboration 
among the City and the facilities including educational programs, 
branding and promotion tools, website enhancement, infrastructure 
improvements, neighbourhood revitalization and community vision.  
 
The Adventurer’s Companion 
 
Campbell River is very successful at attracting outdoor recreation tourists. 
Several of these groups have profiles that indicate that they would also be 
interested in local and natural history, arts and crafts and First Nations. 
Marketing to these target groups does not currently include heritage and 
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cultural opportunities. The visitor centre does not have adequate 
materials that place Campbell River at the hub of half and full-day 
activities to explore the many cultural, historic and natural environment 
places of interest. An Adventurer’s Companion booklet (imagine a small 
Michelin Guide) would feature geographical, geological, historical, 
cultural, industrial and special places in and around Campbell River. 
 
Surrounding Markets 
 
Campbell River is not as well-visited as it could be by ‘North Islanders’ 
particularly those living as close as the Comox Valley. The south draws 
people from Campbell River. The journey should be reciprocal. What can 
be done to get residents of the Comox Valley and their visitors up to 
Campbell River? Many of the not-for-profit societies that present events 
and festivals in Campbell River do not target a larger market but present 
for the local audience only. Helping them to extend their marketing reach 
and to accommodate more tourists will strengthen cultural tourism in the 
region. 
 
Signage 
 
Campbell River continues to present itself as a gateway to somewhere 
else, rather than a hub, yet there is more to do here than fish. Although 
there are 17 Visitor Centre directional signs on the roads into Campbell 
River, most tourists arriving at the Visitor Centre have not seen them. The 
single museum sign is across the street from the museum. The 
Tidemark’s greeting sign, although large and pink, is also cluttered and 
worn. The banners at the entrance to and through the City are 
mismatched and inconsistent. In short, tourism signage is not fresh, 
engaging, tourist friendly or coordinated. Especially from May through 
October signage should reflect the experiential opportunities awaiting a 
visitor. 
 
Image in Cyberspace  
 
Examination of the various websites that tourists access to find out more 
about Campbell River shows them to be primarily focused on fishing. 
Where sites mention culture and events, they merely provide with links to 
other sites. The Visitor Centre community calendar is clumsy to use, 
cluttered with social service meetings and not a good go-to source for the 
best of Campbell River’s cultural attractions and events. The web pages 
of the City managed sites, Visitor Centre, and related tourism sites need 
to incorporate more content, images and highlights of events rather than 
only linking the visitor to the cultural organization. There are many sites 
that are good at reflecting the cultural diversity and events that could 
serve as examples for Campbell River. 
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Must-see Event 
 
Annually Campbell River hosts more than twenty events or festivals. 
Many are free to the public and sponsored by the City. Several reflect the 
‘authentic’ roots of the community including loggers sports, salmon derby 
and feasts and chain-saw carving. The marketing and promotion of these 
events tends to be local or focused on special interest groups. Some 
events like Words on the Water and a few corporate-sponsored events, 
sell-out and have not expanded. Campbell River lacks a high-profile 
signature event that will draw visitors from the island and across the 
province. 
 
Constant Renewal 
 
Cultural tourism is a community industry that generates benefits to 
businesses, employees and to the economic and psychological well-being 
of the community. Culture in localized life is becoming more appealing to 
cultural tourists. Cultural industries should be able to recognize the 
visitors’ desires to experience something real.  Whether it’s through 
historic sites, monuments, museums or a festival, culture cannot be 
duplicated. Cultural tourism operators need to develop opportunities that 
fulfill the desires of this group. In doing so, they will attract additional 
resources to the cultural sector. 
 
Conclusion 
Growth of this sector will take resources, investments, a shift in vision, 
innovative marketing, community engagement, thousands more volunteer 
hours and a steady flow of outsiders who want to know why Campbell 
River is so special. 
 
Strong communications with your constituents about your contribution 
and vision is probably the single most important activity to undertake as 
we ride out the global financial pressures. 
 
From an economic development perspective, Campbell River is in an 
enviable position for the development of cultural industries, and for 
maximizing the economic impact of cultural industries in a manner that 
brings broad benefits to the community. The economic development 
strategy is thus – in part – a matter of “stay the course.”  However, as 
much of the current success appears to have its origins in good fortune, 
community volunteerism and cultural enterprise, rather than in a 
specifically-articulated economic development strategy, it would be wise 
for the community to consider linking economic development planning 
with activity in the cultural sector. 
 
To this end, Campbell River should articulate an explicit economic 
development agenda for the cultural sector; this direction acknowledges 
that the cultural sector has value, activity and impacts beyond the 
economic sphere, but also recognizes that maximizing the economic 
value and impact of the cultural sector works in the community’s broad 
interests.   
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It is recommended that Campbell River consider the Partners for Livable 
Communities2 model of economic development activity in the cultural 
sector as the theoretical economic development framework most 
consistent with the community’s objectives. 
 
This model sees economic development in the cultural sector embracing 
five central goals: 
 

1. Create Jobs, with a particular emphasis on supporting artists and small 
cultural organizations as if they were businesses or micro enterprises 

 
2. Stimulate Trade through Cultural Tourism, recognizing the 

community’s existing strengths in this regard, and positioning cultural 
tourism as a tool for attracting additional resources to the local cultural 
sector 

 
3. Attract Investment by Creating Live/Work Zones for Artists, 

recognizing such live/work spaces as anchors around which to build 
successful neighbourhood economies 

 
4. Diversify the Local Economy, specifically by clustering local arts 

organizations as retail anchors and activity generators to attract and 
support other businesses and enterprises 

 
5. Improve Property and Enhance Value, by leveraging the proximity of 

cultural amenities and individual artist’s efforts to improve property 
aesthetics and increase property value.3 

                                                
2 Partners for Livable Communities, http://www.livable.com 
3 Miller Dickinson Blais, Economic Impact of Cultural Industries, 2008 
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Project Scope 
 
The Campbell River Cultural Impact Assessment is a review of the 
cultural factors and circumstances that contribute toward cultural tourism, 
economic prosperity, quality of life, and community pride. The major 
cultural organizations in Campbell River form an important foundation for 
the promotion and growth of collaboration and partnership between and 
among organizations, individuals, local governments and businesses. As 
presenters and interpreters of culture and storehouses of communities 
treasures, they are in a unique position to stimulate cultural tourism and 
community pride. A vibrant cultural community is a good place to visit but 
also a good place to live: attracting both tourism and creative individuals 
and industries. 
 
The assessment examines national and provincial examples of cultural 
impact to place the Campbell River experience in context.  
 
The economic assessment focus is on Campbell River and includes the 
regional district where relevant information is available. It highlights key 
economic impacts of the cultural/creative sector: job creation, cultural 
tourism, attraction of investment, and diversification of the local economy.  
 
The assessment is informed by an economic understanding of the sector, 
its potential, products and impact. The strength and diversity of the 
cultural sector is determined through an analysis of the North American 
Information and Cultural Industries sector (NAICS) data. The economic 
analysis utilizes a current literature review and new economic data to 
describe the impact of cultural investment in economic and social terms.  
 
Although the ability to quantify ‘Quality of Life’ remains somewhat elusive, 
a profile of Campbell River is developed that captures the data that 
reflects the economic vitality, social well-being and environmental integrity 
of the region.  
 
The report demonstrates: 
 
• That the major cultural organizations in Campbell River constitute 

a pillar of growth for the community 
 
• There is a need to promote and market the authentic experiences 

that are offered and 
 
• There are areas where there may be a potential for growth. 
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Acknowledging Culture in Campbell River 
 
Campbell River is the fourth largest city on Vancouver Island with 
approximately 31,000 people residing within its municipal boundaries, and 
approximately 60,000 within the trading area. Cultural experiences, 
productions, products and development are well supported in through the 
five major cultural organizations: Campbell River Community Arts 
Council, the Museum at Campbell River, Campbell River & District Art 
Gallery, the Tidemark Theatre and the Campbell River Parks, Recreation 
and Culture department.   
 
The benefits of cultural development are acknowledged by the City of 
Campbell River in the Official Community Plan, updated and adopted in 
2005, and Chapter 11 established the principles and policies to meet the 
goal “to sustain our unique cultural fabric by honoring and supporting our 
unique history, celebrating our diversity and promoting a dynamic arts 
and cultural community.”4 
 
 
In 2006, Campbell River initiated a study that would become a Culture 
and Heritage Plan for the community. The plan was “intended as a 
blueprint that describes how Campbell River will meet the culture and 
heritage needs of the future” and would “reflect community values and 
establish policies in a number of strategic areas”.5 The final report was 
delivered in September 2007 and the department of Parks and 
Recreation added Culture to its name and mandate. 
 
 
The Culture and Heritage Plan is ultimately intended to answer five 
questions, which have been posed by the BC Heritage Branch with 
respect to heritage strategic plans: 
 

1. Where are we now? 
2. Where do we want to go? 
3. How do we get there? 
4. What resources do we need to get there? 
5. How will we know whether we got there?”6 

 
 
In May of 2007, the City ratified the Vision 2025 document and 
incorporated it into the OCP. Key to the vision is economic prosperity and 
the recognition that local economic diversification may afford a buffer from 
the few key local industries. 
 
 

                                                
4 City of Campbell River, OCP 
5 A Culture and Heritage Plan for the City of Campbell River, Commonwealth Historic Resource 
Management Limited, September 2007, page 2 
6 Ibid. page 3 
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Rivercorp, the economic development arm of the City, emphasizes 
lifestyle, accessibility, natural beauty and skilled labour force as assets for 
those considering investment or retirement to Campbell River. “The 
business community and residents enjoy lifestyle amenities at their 
doorstep. Young professionals and families are taking advantage of the 
balance they can enjoy between career and recreation activities.”7 
October 20, 2009, the City of Campbell River adopted the 2009-2011 
Strategic Plan (as amended). That plan touches on several areas that 
may have impacts in the cultural sector opportunities for the sector to 
work with and support the plan. 
Specifically:  
 
Priority #1  Financial Sustainability:  

Develop Economic Diversification Strategy 
Priority #2  Living Green:   

Develop public awareness program 
Develop an education program in support of 
neighbourhood gardens 

Priority #3 Improved Community Communications: 
  Review/refine city branding and promotion tools 
  Community Engagement: 
 Develop new website enhancement tools for community 

input 
Priority #4 Planning for a Livable Community 
  Identify critical infrastructure improvements 
  Revisit events centre strategy, priorities and funding 
  Develop community Vision 
Priority #5 Improve External Relations 

Facilitate community to community forums  
 
The cultural sector must seek ways in which to contribute to and facilitate 
the achievement of these priorities.  
 
The reinforcement of cultural priorities through policies, guiding principles 
and visionary statements places these five major cultural organizations in 
positions to pioneer growth in this sector and to further anchor the 
community in its strong cultural identity. 
 
The cultural amenities in Campbell River are included in the links from the 
City’s website, Rivercorp, North Island Tourism and others. This is useful 
but more photographs and an up to date event calendar would provide a 
great deal of market exposure without the need to repeatedly leave the 
site. The Kamloops region, although three times larger than Campbell 
River, also has a profile that is more recreational than cultural, however, 
the Kamloops Tourism website8 does a very good job of integrating the 
diversity of experiences and building the cultural awareness. 

 

                                                
7 www.rivercorp.ca/ Investing in Campbell River 
8 Tourism Kamloops, www.tourismkamloops.com 
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A Cultural Tourism Snapshot 
Assets 
A Museum 
The Museum at Campbell River reflects and interprets community 
values, traditions and history and is a repository of archival materials, 
treasures and stories. Exhibitions, lectures, special programs, book 
launches and the celebration of community anniversaries provide a 
continuous stream of reminders of the strengths, challenges and 
heroes that reside in Campbell River. 
 
An Art Gallery 
The Campbell River and District Art Gallery presents twenty exhibitions 
annually of regional and Western Canadian artists and is an important 
outlet for regional artisans to sell their work. The art gallery also 
celebrates the outstanding community creativity through a juried show 
and awards of recognition. 
 
A Theatre 
The Tidemark is a 435-seat theatre in the centre of Campbell River with 
community performing arts at its core. For a modest rental fee the stage 
is set for an enormous selection of entertainment stretching from 
children’s choirs to serious drama. It fills the important role of being a 
real theatre that helps to build confidence and professionalism for the 
many quality amateur groups to reach their audience. 
 
An Arts Council 
The Campbell River Community Arts Council generates a powerhouse 
of inspired programs out of its tiny cottage location. As a stimulator and 
incubator of new artistic initiatives, the Arts Council both presents 
programs and funds projects. It is the go-to registry of creative talent 
and the must-read source for the latest sample of local and 
international artistic endeavours. 
 
A Community Centre 
The City of Campbell River Department of Parks, Recreation and 
Culture is the fifth pillar supporting community cultural development. It 
plays a very visible role in presenting many of the major celebrations 
providing free public access to large outdoor gatherings that represent 
the common community values, shared background and 
acknowledgement of the natural resources of the region. 
 
These five pillars cover the range of participation from individual 
understanding and reflection, to the intimate group experience, to the 
large crowd energy celebrating the occasion. 
 
Campbell River, as the Rivercorp promotion states, “Has It All!” 
Extraordinary natural beauty, access to a diversity of outdoor 
recreation, supportive local government, thriving artistic community, 
attractive to tourists, good quality of life and appealing as a destination 
retirement community. 
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Opportunities 
 
This is the ideal asset inventory with which to attract businesses that 
demand creative and innovative talents. The skilled artisan population is 
underutilized and is a valuable human resource available to the investor. 
One of only five communities in Canada9 reliant on both forestry and the 
fishery, the Campbell River region has attracted, developed and 
supported a cultural sector that will increasingly play a larger role in 
business and tourism development. The migration to the City of retirees 
introduces a source of new volunteers, a mature skill-set as mentors, 
interested and likely active participants and potential donors. 
 
Tourism Challenges: Come for the fishing, stay for the inspiration 
 
Opportunities for promoting Campbell River as a hub for one-day and 
half-day excursions are not there. Campbell River’s tourism and visitor 
centre would benefit from an Adventurer’s Companion that directs the 
visitor to various historic, geological, cultural and environmental sites of 
interest, including parks, facilities, businesses, museums, galleries, 
studios and industrial locations. Such a booklet could also provide the 
basis of improved website content and downloadable content. It would 
place Campbell River clearly at the hub of a number of half-day and full-
day adventures.  
 
Campbell River has long promoted itself as the salmon capital. Possibly 
too well. It is time for Campbell River to be ‘more than just a fish’. The 
North Central Island Tourism website contains a single picture of an 
undocumented Mayan-style object on the beach to reflect the artisans 
and cultural depth of the region. There are 17 links to fishing and 4 to 
festivals and events. The Museum is listed seven times – once in each 
category. There is no doubt that fishing continues to be a draw but visitors 
to Campbell River are seeking much more with the most frequent inquiry 
at the Visitor Centre being about attractions.  
 
The individual cultural websites are inconsistent in their quality and 
content. While the Museum endeavours to communicate with its public 
through many methods from social networking sites to newsletters and 
event invitations, other organizations have databases that can be difficult 
to explore and are incomplete. The Visitor Centre site includes community 
events but it has become congested with so many social and public 
service announcements that it makes the cultural events difficult to spot. 
 
The lack of a recognizable cultural precinct that is easily walked is a 
disadvantage. A city centre tour guide, programmed Spirit Square, public 
art tour, geocaching activity (many of the outdoor visitor have a GPS 
these days) could help to build familiarity with the core. The major 
facilities lack sufficient signage for visitors and in some instances the 
presentation to the public needs to be tidied up and refreshed. 
 

                                                
9 The four other communities are in Labrador and Newfoundland 
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The region is acknowledged as an outdoor recreation paradise and 
detailed profile studies of kayakers, hikers, skiers and fishers suggest that 
these individuals may have some interest in cultural pursuits to 
supplement their primary reason for the visit. The writer was unable to 
find much evidence of promotion of relevant cultural programming with 
the successful sport and recreation operators.  
 
Other variations on the marketing would connect the cultural programs 
with the sport and recreation activities and to some extent this is 
addressed with the natural history cruises but the concept could be 
extended to master painting classes ‘en plein air’ while on a kayak trip 
and other similar extensions. 
 
Renewal 
 
Despite the fact that the City is the site of both the municipal and regional 
cultural pillars, they do not receive any financial support from the region 
that they serve. These institutions are firmly anchored in the community, 
some going back more than 50 years. How will they secure the capacity 
and the resources to support a growing population and the potential for 
greater tourism visits? 
 
The Tidemark Theatre is a tired, refurbished 1940s movie theatre without 
air conditioning. It does not have a resident theatre company and the 
number of concerts it is able to present has declined from14 to six 
annually. While it serves the local performing societies adequately from 
the fall through spring, it has unused capacity during the summer months. 
The lack of air conditioning makes presentations uncomfortable for 
audiences and there are few companies performing during the summer. 
Summer visitors may find that a Barkerville-vaudeville style historical 
performance is just the evening activity they are seeking after a day of 
fishing or kayaking. Visitors may stay overnight, young people may find 
summer employment with the theatre and the history and stories of the 
region could be related in a highly entertaining way. The Tidemark could 
better utilize its asset, improve concession sales and expose more people 
to the adjacent gallery. 
 
The Art Gallery and Community Arts Council are both housed in spaces 
that limit their capacity to expand programming or meet growing demand. 
Is it time to plan for a facility that makes the cultural core of the city centre 
stronger and serves the needs of the artisans from professionals and 
hobbyists to life long learners and children? The Community Centre also 
offers a selection of arts and crafts programs that might be more 
effectively served in a larger facility run by the Arts organizations. This 
would release space in the community centre for the many other 
programs that are also increasing in demand. An arts centre in the 
downtown core would also provide more cultural concentration in the 
centre, attract, and hold tourists. 
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The Museum at Campbell River underwent an extensive expansion and 
redevelopment more than 15 years ago. Their popular lectures, 
community recognition events and other functions are compressed into 
the lobby. The excellent gift shop is tiny and there is no room for a 
concession. Will this facility be able to accommodate its continuing growth 
without a further expansion, a new museum or a satellite operation? 
 
Campbell River is a participant in the Communities in Bloom initiative and 
it has been recognized for its beautification successes. Some of the 
cultural facilities, however, would benefit from some attention to the 
grounds, gardens, entry and signage to their sites in making them more 
attractive to the public and tourists. 
 
In addition to the considerations for space, the cultural organizations must 
be aware of the new community members, what they want and how will 
they join in. The influx of retirees could be a windfall to the cultural 
organizations but they may need to be inculcated into the history and 
culture of the region. 
 
 
The Big Picture 
 
There has been a long tradition of cultural engagement in Campbell 
River. It has served the local community very well. However, some of the 
facilities, events and festivals have reached their capacities and are not 
equipped to adequately attract cultural tourists.  
 
Many of these proposals attract capital costs and while the municipality 
struggles to reduce budgets and increase revenue sources, the longer 
term planning for these needs should not be overlooked. Community 
cultural capital is in place and thriving; a plan should be developed to 
ensure that it remains healthy and can grow for the benefit of the region. 
 
Richard Florida, the author of many books on the Creative Economy has 
stressed in his recent publication, Who’s Your City that choosing where 
we live is the most important decision you can make. He ranks cities by 
life-stage, rating the best places for singles, young families and empty-
nesters. He argues that “place exerts powerful influence over the jobs and 
careers we have access to, the people we meet and our “mating markets” 
and our ability to lead happy and fulfilled lives.10 
 
Campbell River has an opportunity to strive to be one of the World’s Most 
Livable Communities for communities of its size. “Again we have found 
that some of the smallest communities are doing as much to innovate as 
some of the largest cities. They have the drive to act now to do something 
for the benefit of future generations. In many cases their efforts are 
inspiring and something the rest of the world can learn from.”11 
 

                                                
10 www.creativeclass.com/richard_florida/books/whos_your_city 
11 Claudette Savaria, Chairman, International Awards for Livable Communities, speech October 2009 
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Size and Scope of the Cultural Sector in 
Campbell River 
 
The cultural sector is very well established for a community that was only 
incorporated 63 years ago.  
 

• The City is host to the outstanding Campbell River Museum and Archives, 
holding and interpreting the treasures of the community for more than 50 
years.  

 
• An Art Gallery presenting up to 20 exhibitions per year featuring Western 

Canadian artists and offering more than 50 workshops for all ages.  
 
• The Tidemark Theatre is the premier presentation space for special 

concerts, theatrical productions, summer theatre for youth, and they 
organize an annual children’s festival.  

 
• The Campbell River Community Arts Council has been serving the 

community for nearly 40 years as an arts incubator; in its studio/gallery, 
the council produces a diversity of programs and funds more than ten 
regional arts groups.  

 
• In addition to several dozen societies and groups focused on particular 

cultural areas, the Campbell River Parks, Recreation and Culture 
department presents and supports a multitude of arts and crafts 
programs, performing arts classes and special events that include 
thousands of participants annually. 

 
• Campbell River has more than 20 annual events and festivals many of 

which are sponsored by the City of Campbell River and are free to the 
public. They celebrate the resource history of the community, First 
Nations culture, the natural history and geography of the region and the 
artistic and literary interests and talents in the community. Because they 
are free, data is not available on the number or origin of the attendees.  

 
• A key component of these events and festivals are the parks and pier, 

marina, aboriginal and heritage buildings, such as Sybil Andrews cottage 
and Haig-Brown House and the shoreline that directly connect the 
audience participants to the geographic and climatic conditions that 
define Campbell River. 
 
Many municipalities in the province have a high concentration of artists. In 
fact, 23 small or rural B.C. municipalities have a concentration of artists 
that is at least double the national average of 0.8% with 12 of these being 
on Vancouver Island. Of all the provinces, British Columbia has the most 
municipalities with such high artistic concentrations. 
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Among the 10 provinces, British Columbia has the largest percentage of 
its labour force in arts occupations (1.08%), the only province above 1% 
and a figure that is well above the Canadian average of 0.77%. British 
Columbia has 25,900 artists who spent more time at their art than at any 
other occupation in May 2006.12 
 
In Campbell River region, the census groups arts, entertainment and 
recreation together at a total of 320 workers. As many artists do not 
derive the majority of their income from their art, they are categorized as 
part-time workers under other labour industries. The 2006 census reveals 
that 50% of those employed in Campbell River worked part year or part 
time. However, memberships in organizations such as the Campbell 
River & District Arts Council, Quadra island Arts Directory, and the 
Campbell River Chamber of Commerce collectively list more than 300 
unique individuals engaged in the visual, written or performing arts.  
 
Listings for performance groups, historical societies, museums and 
galleries mask the actual numbers of additional individuals engaged in 
cultural work. Many artists, musicians and technical cultural workers do 
not appear on these listing. The Vancouver Island North Film Commission 
has an inventory of more than 250 film industry professionals many of 
whom are based in Campbell River. Musicians are another group under-
represented by the available statistics and databases. Informal estimates 
of the number of workers in the cultural sector in the Campbell River total 
over 1,000 with probably 3 out of 4 working at a part-time job in another 
industry sector. 
 
Culture-based creativity can be a key ingredient for firms that are 
producing goods and services. Campbell River has an abundance of 
under-utilized culture workers who comprise a wealth of human 
resources. 
 
The recent report of the Conference Board of Canada observes that the 
traditional culture sector revenue streams such as business advertising, 
endowments, and municipal funding have been eroded due to the weak 
economy and the steep decline in stock markets. Cultural industries have 
felt the pinch.  
 
In terms of earnings, the report estimates that the global recession will 
reduce average employment earnings of workers in the culture sector by 
2.2 per cent in 2009. The report also notes that the number of self-
employed workers in creative and artistic production occupations is 
expected to grow while revenues fall. As a result, real employment 
earnings for workers in these occupations (including the self-employed 
and employees) are expected to fall by 3.5 per cent, on average.13  
 

                                                
12 Hill Strategies Research, Arts Research Monitor, March 2009 (v7: 10), ―Artists in Canada’s Provinces 
and Territories‖, p.6. 
13 The Conference Board of Canada for the Cultural Human Resources Council (CHRC) The Effect of the 
Global Economic Recession on Canada's Creative Economy in 2009 
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Number of artists and average earnings by occupation in BC, 2006 census14 
 

Occupation # of 
Artists 

% 
Artists 

Average 
Earnings 

Earnings 
gap 

Actors & comedians 2,845 11% $16,920 52% 
Artisans & craftpersons 3,495 13% $14,307 59% 
Authors & writers 4,305 17% $26,655 24% 
Conductors, composers, 
arrangers 

320 1% $14,143 11% 

Dancers 1,320 5% $14,143 60% 
Musicians & singers 5,890 23% $15,148 57% 
Other performers 390 2% $15,148 57% 
Producers, directors, 
choreographers & related 

3,475 13% $44520 -27% 

Visual artists 3,840 15% $15607 55% 
All 9 arts occupations 25,890 100% $21,069 40% 
Overall labour force 2,392,805 N/A $34,978 0% 

 
Culture workers apply their knowledge, creativity and skills in many 
industries outside the culture sector. Nearly half of all culture workers in 
the 1991, 1996 and 2001 censuses worked in non-culture industries, 
particularly in manufacturing, business services, educational services and 
retail trade sectors. 
 
According to a study released in 2008, Canada had 260,000 ‘core culture 
workers’ in 2001. About 104,000 of them worked in non-culture industries, 
comprising 0.8% of the non-culture labour force. 
 
Core culture workers are those directly involved in creative and artistic 
production or heritage collection or preservation such as writers, 
architects, graphic and interior designers, actors, producers and directors, 
musicians, dancers, librarians, conservators and archivists. An example 
of a core culture worker in a non-culture sector would be an architect 
designing a commercial building, or a graphic designer creating a logo for 
a marketing campaign.  
 
The abundance of creative individuals residing in Campbell River 
and region comprise a valuable workforce particularly in the area of 
design (including industrial design, fashion, environmental and 
urban design, graphics, and web design).  
 
In 2001, about 19,000 core culture workers were employed in 
manufacturing, 55% more than in 1991. Another 25,000 worked in 
business services firms in 2001, about double the number a decade 
earlier. In both sectors, employment growth for core culture workers far 
outstripped employment growth for the sector as a whole. Another 10,000 
core culture workers were employed in retail trade industries, down from 
nearly 15,000 in 1991. 15 

                                                
14 Source: Artists in Canada’s Provinces and Territories, p.17. 
 
15 www41.statcan.ca/2008/3955/ceb3955_002-eng.htm 
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Source: Statistics Canada, Catalogue no. 81-595-MIE 
 

The impact of culture is more evident in the national statistics although 
more emphasis is being placed on the data at a city level. The 
Conference Board of Canada in a 2007 report states: “In the 21st 
century’s knowledge-based global economy, cities and city-regions are 
increasingly recognized worldwide as drivers of national and international 
prosperity…[and] the health of urban areas has jumped to the top of 
regional, national and global agendas. Our common perception of the city 
has changed accordingly: the city is now seen as an agglomeration of 
opportunities and a promising milieu rather than a concentration of 
problems and a site of despair: a resource rather than a liability.”16 
 

These numbers suggest that culture-based creativity can be a key 
ingredient for firms that are producing goods and services. As Campbell 
River strives to diversify its economic base this skilled resource will 
be a valuable ingredient in the success of new businesses.  

                                                
16 Conference Board of Canada, Mission Possible: Successful Canadian Cities, p 1. 



Campbell River Cultural Impact Assessment 

EBERLE  DECEMBER 2009 P 18/51 
THOMPSON  
ASSOCIATES 

Volunteerism in Campbell River 
 
Volunteer Campbell River boasts over 2000 registered volunteers 
representing more than 10% of the population of the City 15 and over. A 
recently released study finds that in British Columbia more than 46% of 
the population over the age of 15 volunteers 172 hours per year on 
average. The donor rate is 79% of the population over 15 giving an 
annual average donation of $506. The Canadian average is 46.1% 
volunteer rate and an 84.4% donor rate. 
 
While most Canadians support charitable and nonprofit organizations, 
many contribute relatively modest amounts. Most of the money donated 
and much of the time comes from a small group in the populations – the 
top 25% of donors who also volunteer (i.e. those who donated $364 or 
more and volunteered at least one hour) These individuals account for 
only 14% of the Canadian population, but they contribute 59% of total 
donations and 40% of total volunteer hours. The top 25% of volunteers 
(those contributing more than 171 hours) contributed 78% of all volunteer 
hours. 
 
Pro-social behaviour is classified into three types, donating, volunteering 
and helping others directly. Donors who engage in all types of behavior 
are more likely to donate a larger amount and contribute substantially 
more hours.  

 
 
Notes: Some of the types of organizations are excluded due to the reliability of the estimates. 
Source: Statistics Canada, Canada Survey of Giving, Volunteering and Participating, 2007 
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The percentage of Canadians volunteering in the arts and culture sector 
is only 3% and the sector benefits from 4% of the total volunteer hours. 
The average hours contributed by arts and culture volunteers has also 
declined to 107 from 120 (11%). 

 

 
 

For the Museum at Campbell River and the Campbell River & District Art 
Gallery to experience increases in both the number of volunteers and the 
hours contributed is significant. This may in part be due to the 
demographic shift in the community. The population over 65 has risen 
from 9% to 13.6% since 1996. The percentage of the population with 
higher education has increased and the high school completion rate has 
risen dramatically. The volunteer rate increases with age, income and 
educational attainment. As the community profile shifts towards this 
group there may an expansion of volunteer time and donations. 
 
Volunteerism is also highest among young Canadians aged 15 to 24 at a 
rate of 58% this is higher than any other age category providing them 
with an opportunity to learn new skills with 66% indicating that 
volunteering had provided them with interpersonal skills communication 
skills (45%), organizational skills (39%) increased knowledge (34%) and 
fundraising skills (32%). 
 
For the cultural sector, this critical resource is attracting a declining 
segment of the volunteer pool. With a volunteer contributing on average 
107 hours/year, an organization needs to attract and train more than 16 
volunteers for each FTE position.17  

                                                
17 Adapted from Statistic Canada report Caring Canadians, Involved Canadians, Catalogue no 71-542-XPE 
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Cultural Sector Economic Impact 
The economic activity generated by the cultural sector in Campbell 
River is in the millions of dollars annually. 

 
• Arts and culture are major economic generators. 

 
• B.C.'s arts and culture sector employs more than 78,000 people and 

contributes more than $5.2 billion each year to our provincial economy.  
 

• It is estimated that $566 million of B.C.’s tourism revenues can be 
attributed to arts and culture activities. 
 

• In 2005, British Columbians spent an average of $886 per capita on arts 
and culture, the second highest spending per capita of all provinces. 
 

• Total spending on cultural goods and services was $3.6 billion in 2005 
(most recent available figures). 
 

• BC residents spent $160 million on live performing arts, 39% more was 
spent than on live sports events ($110 million in 2005). Twice as many 
B.C. households (40%) spent money on live performing arts than on live 
sports events (20%). 
 

• Among 15 metropolitan areas in Canada, Victoria ranks second in terms 
of per capita spending on all cultural goods and services at $1,007 per 
person. Total cultural spending was $310 million in Victoria in 2005. 18 

 
The Museum at Campbell River, the Campbell River and District Art 
Gallery, Tidemark Theatre and Campbell River Community Arts Council 
together with local artists were awarded more than $212,000 through the 
BC Arts Council in 2009. 
 
“Arts and culture nourishes the heart and soul of the social and 
spiritual fabric of communities and is a significant contributor to 
both local and provincial economies. Every dollar invested is a 
return of $1.36 to the province. It’s a smart investment.” 
Jenny Kwan, MLA BC Legislature      www.jennykwan.ca/statement 
 
 

• On a per-capita basis, spending on culture by all levels of government 
was $266 per Canadian in 2006-07 with British Columbia the lowest at 
$194 per capita.  

 
• Federal spending averaged $114 with British Columbia again at the 

bottom at $46 per capita.  
 

                                                
18 BC Arts Council report 2009 
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• Provincially the situation is much the same with British Columbia ranking 
second lowest at $58 compared to the provincial average of $78.  

 
• The per capita municipal spending varies greatly among the provinces 

averaging $73 but in this instance British Columbia comes second from 
the top at $90 per capita exceeded only by Saskatchewan at $91. 
 
This calculation includes libraries, however for Campbell River, a 
comparative municipal rate could not be readily calculated from the 
budget categories available but the municipal governments are on 
average carrying more of the cost in British Columbia. 
 
The cultural sector has historically been identified as particularly difficult 
to analyze because of the many non-quantitative factors that apply such 
as: applying an economic value to volunteering in the community, the 
intrinsic value earned from participating in culture, and attempting to 
determine the number of participants to non-gated venues. As a result, 
the economic impact calculations that follow do not capture all impacts of 
cultural activity, but do represent a credible estimate of economic (i.e. 
financial) impacts of the sector. 
 
For the purposes of the economic impact calculation that follows, 
employment in the cultural sector in Campbell River is estimated by 
Statistics Canada at 320 full-time equivalent positions. The approximate 
total spending in the cultural sector in Campbell River is in the 
vicinity of $17 million per year: 
 
  Employment Expenditures  $12,235,059 
  Other Expenditures   $  4,894.024 
  Total Cultural Sector Expenditures $17,129,083 
 
When economic multipliers are applied to measure the effect of spending 
within an economy, any expenditure results in two additional kinds of 
economic impact: 
Indirect impact effects occur when those businesses that supply the 
cultural sector end up increasing their purchases of materials and 
services from other businesses, in order to meet the cultural sector’s 
demands.  This creates positive spin-off activity that generates revenues 
for “second and third round effect” businesses that are not directly 
involved in cultural expenditures. 
Induced impacts are created when those who benefit from increases in 
either direct or indirect expenditures proceed to spend a portion of their 
increased wealth within the local economy, in order to meet their 
household needs. 
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Utilizing conservative and established approaches19 to economic impact 
calculation, it is possible to make the case that the total economic 
impact of the cultural sector in the Campbell River Region exceeds 
$56 million per year. 
 
The cultural sector contributes about $933 per person to the regional 
economy annually based on this calculation. 
 
Many festivals, farmers markets and events feature the sale of cultural 
products. These generate direct and indirect economic impact that 
cannot be calculated here but which add millions more to the economy.  
 
Estimates of more than 2.0% of the local population is employed in the 
(broadly-defined) cultural sector, a percentage much higher than in 
comparator communities and more than double the national average. 
Local analysis suggests that these numbers may be low and a detailed 
benchmark survey is recommended to establish a more accurate 
measure of sector size. 
 
Furthermore, tourism – and cultural tourism in particular – are strong 
contributors to the local economy, with related impacts on cultural sector 
activity.  Although there are no figures of tourist visit to Campbell River, 
some estimates range as high as 300,000 per year. In one visitor survey 
only 6% of tourists interviewed indicated that they “were just passing 
through”. 
 
Local surveys of tourist motivation suggest as many as 60% of 
Campbell River tourists indicate that they visit a museum, heritage 
or historic site and up to 73% participate in cultural activities during 
their visit.  Even if one assumes cultural activities (such as festivals) as 
the principle driver for only 1/5 of area tourists, the impacts are still 
significant: 
  60,000 cultural tourists 
  x 2.5 -day average stay20 
  x $68.88 average daily spending 
  $10,332,000 annual cultural tourism spending 
 
The Campbell River cultural facilities and attractions also support the 
region that has a population base of 60,000. The BC average spending 
on arts and culture is $886 per capita. If the rate in Campbell River and 
District is only half that  ($443/per capita), it still puts more than $2.5 
million into the local economy.  
 

                                                
19 Derived from studies undertaken by Anne Markusen and Greg Schrock at the University of Minnesota and 
extensive research carried out by faculty at the University of New Mexico on cultural sector multipliers 
20 2009 Visitor Centre Statistics 
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The impact data is estimated based on imperfect and probably low 
survey results. Nevertheless, it is clear that economic impact is 
significant. The high overall impact of the sector underlines the need 
for Campbell River’s cultural sector strategy to incorporate 
elements of a cultural tourism strategy.  
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CORE CULTURAL DOMAINS 

 

RELATED 
DOMAINS 

CULTURAL & 
NATURAL 
HERITAGE 

PERFORMANCE 
& 

CELEBRATION 

VISUAL ARTS, 
CRAFTS & 

DESIGN 

BOOKS & 
PRESS 

AUDIO-VISUAL 
& DIGITAL 

MEDIA 

TOURISM, 
SPORT & 
LEISURE 

 
CORE 
 
- Museums 
 
- Built 
Environment 

 
- Archaeological 
Sites 

 
- Art Galleries 
 
- Libraries & 
Archives 

 
- Natural 
Environment 

 

CORE 
 
- Performing arts, 

(theatre, dance, 
opera, 
puppetry, 
circus, street 
performance 
etc.) 

 
- Music: live 

music 
performances, 
recording music 
market 

 
- Festivals, 

feasts & fairs 
 

CORE 
 
- Fine arts 
(painting 
sculpture) 

 
- Crafts 
(handicraft, 
handmade 
textile products) 

 
- Design 
(fashion, 
graphic, 
industrial, web 
etc) 

CORE 
 
- Book publishing 
 
- Press & 

magazine 
publishing (on-
line 
newspaper) 

 
- Other printing 

matter (printed 
music, maps, 
postcards, 
pictures) 

CORE 
 
- Broadcasting 

(TV & radio) 
 
- Film & video 
 
- Photography 
 
- Interactive 

Media (music 
downloads, 
digital movies, 
videogames) 

CORE 
 
- Charter travel & 

tourist services 
 
- Hospitality & 

accommodation 
 
- Sports & 

recreation 
 
- Physical fitness 

& well-being 
 
- Amusement & 

theme parks 

 
TRADITIONAL & LOCAL KNOWLEDGE 
 
 
Including INTANGIBLE HERITAGE (oral traditions & expressions, rituals, languages & social 
practices) 
 

 

EXPANDED 
 
- Research 

centre 
 
- Product 

development 
 

EXPANDED 
 
- Musical 

instruments 
 
- Sound etc. 
 
- Equipment & 

materials 
(blank CDs, CD 
player) 

EXPANDED 
 
- Architecture 
 
- Advertising 
 
- Equipment & 

materials 
  
- Fashion design 
 
- Industrial 

design 

EXPANDED 
 
- Equipment & 
materials 
(printing press) 

EXPANDED 
 
- Software, 

interactive 
media (video 
games) 

 
- Radio & TV 

receivers, 
cinemas etc 

 
- Equipment & 

materials 
(cinematograp
hic supplies 
DVD players 
etc) 

EXPANDED 
 
- Gambling 
 
- Toys & games 
 
- Equipment & 

materials 
 
- Hotels, 

apartments etc 
 
- Stadiums, 

grounds etc. 

21

                                                
21Adapted from 2009 UNESCO Framework for Cultural Statistics, UNESCO Institute for Statistics Ref 
UIS/TD 08-01 
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Opportunities for Investment and Culture 
Campbell River’s reliance on both forestry and the fishery is still 
important but these two iconic natural resources also place 
Campbell River in the position of having an intimate and ‘authentic’ 
relationship with the two most important ingredients in outdoor 
recreation – woods and water. 
 
BC has 14 of the 35 forest-reliant communities with a population of more 
than 10,000. Campbell River has been highly reliant on the forest industry 
and is the hub for eight other north island communities that are solely 
reliant on the industry.  
 
Campbell River is also a fishery-reliant community ranking in with 127 
other communities (8 are in British Columbia and 4 of those are situated 
on the north end of Vancouver Island) that have a reliance of 30 – 49%. 
 
The North Island ranks with only 5 regions in Canada that have a 30% or 
higher reliance on two resource sectors - forestry and fishery.  

 
Both of these industries provide the foundation of 
several of the summer events and festivals and 
although popular, they have not attained a ‘must-
see’ status for all North Island residents.  
 
Travelers generally seek a variety of experiences 
and destinations and cannot be classified as being 
interested in only one aspect of a community. 
Knowing what kind of crossover can be 
anticipated is one of the keys to packaging and 
promoting experiences. 
 
Campbell River statistically has a specialization 
capacity in leisure services that includes 
recreation services, food services and 
accommodation services. This high-ranking shows 
the difference between actual employment in 
leisure services and the expected level based on the city’s population and 
income. 

 
These sectors are complimentary to the cultural sector and would provide 
cultural employment opportunities while the existing cultural milieu would 
be strengthened by the influx of users of these leisure services. 
 
The North Island Coast Development Initiative Trust has identified some 
of the best business opportunities for investment and partnership as 
being in the tourism sector. 
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Tourism Sector 

 
CONSTRAINTS 

 
OPPORTUNITIES 

 
KEY STRATEGIES 

 
 

• Availability of skilled 
labour (aging population, 
unaffordable housing, 
growing demand) 

• Transportation 

• Access to land base for 
recreational activities 

• Maintaining the natural 
character of the region 

• Understanding the social, 
economic and 
environmental value of 
tourism 

• Financing for small 
business start-ups 

• Investing in marketing 

• Limited research 

The extensive and diverse 
tourism amenities and 
outstanding natural and cultural 
resources provide considerable 
opportunity to capture new and 
expanding visitor interest and 
demand trends, including: 

 

• Adventure tourism 
(experiential and authentic) 

• Wellness tourism 

• Destination marine 

• Marine/waterfront tourism 

• Events and festival tourism 

• Agri-tourism (wine & cuisine) 

• Authentic Aboriginal tourism 

• Expanded accommodations 

• New attractions 

• Expanding tour operators 

• Trail and corridor 
development 

 

• Assistance developing 
community tourism plans 

• Education and new product 
development 

• Trail and corridor 
development 

• Improving signage 

• Research 

• Development of alliances 
and partnerships 

• Marketing 

 
North Island Coast Development Initiative Trust, 2009 – 2011 Strategic Plan, p 26 
 

The advantages to the cultural sector of investments in leisure services 
based on tourism linked to leisure services lies in the profiles of the users 
of those services. The young adventure traveler that enjoys hiking, 
kayaking, and skiing also is most likely to enjoy heritage tours. 
 
Sea kayakers, (783,552 in Canada) according to the March 2009 Travel 
Activities and Motivation Survey, are twice as likely as to have traveled to 
British Columbia as the average Canadian traveler. Approximately 85,000 
visit BC annually, giving it the highest rating as an appealing destination. 
They tend to be women (6 in10) in their mid twenties to mid-thirties and 
mid-forties to mid-fifties. They are educated and affluent with 1 in 2 
having a university degree and over 3 in 10 reporting a household income 
over $100,000. 64% of the international market is from the United States. 

22 
 

                                                
22 Travel Activities and Motivations of Canadian Travelers to BC, Research and Planning, Tourism BC 
March 2009 
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More than 50% spend time strolling around a city to take in historic sites, 
general history museums and architecture. Shopping for apparel, books 
or music, gourmet foods and local arts and crafts is a common trip 
pastime. These travelers are an ideal target market for the cultural 
institutions in Campbell River. 77% get their information primarily using 
the internet and the importance of excellent cultural profile on 
numerous sites cannot be over emphasized. 
 
The profile for the fishing travelers is similar is some respects to that of 
kayakers: well educated, young with higher household incomes but 
predominantly male (70%). While 51% of anglers from the United States 
were motivated to visit a historic site or stroll around town, Canadian 
anglers were more likely to be found swimming or sunbathing on a beach. 
Average fishing related expenditures are $833 while 28% of BC fishers, 
34% of other Canadian fishers and 38% of international fishers spend 
over $1000. 
 

In 2006, 3% or 33,000 international travelers to British Columbia 
indicated that fishing was part of the reason for their trip. 23 This 
is another group matching the profile of the cultural visitor, who, 
with some programming and a great fish tale, may be lured into 
the Museum to learn more about the fishing history of the region 
or may spend an evening at a summer musical at the Tidemark. 
The Visitor Centre tourism statistics trends for Campbell River do 
not look positive on first glance. There has been a steady decline 

in the number of visitors using the centre since 2004 from an average of 
44,000 in 2003 and 2004 to 36,000 in 2008/09. The possible reasons are 
diverse: not as many first-time visitors, the high Canadian dollar in the 
summer of 2008; the inevitable weather; SARS and other pandemics 
have resulted in cancellation of bookings; the increasing requests for 
visitor packages for sports tournaments, conferences, and group tours 
means that visitors already have materials with which to plan their visit.24   
 
Studies on similar communities estimate that the Visitor Centres may be 
reaching as few as 10% of the tourist population. Some estimates put the 
number of tourists in Campbell River at 300,000 annually. Of those 
visitors surveyed by the Visitor Centre, 40% were staying two or more 
nights with another 30% staying one night. The average stay is 
approximately 2.5 nights.  
 
The Visitor Centre also captures information on the nature of the visit in 
17 possible categories. More than 40% of the respondents select the first 
four categories: 1) Attractions, 2) Adventure Recreation, 3) Parks and 4) 
Accommodation. Sport Fishing is well down the list at number 15 
garnering only 2.3% of the visitors queries. 
 

                                                
23 Adapted from Fishing Product Overview, Travel Activities and Motivation Study, April 2009,  
24 Comments from Campbell River Visitor Information Centre 
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Campbell River enjoys the benefits of cultural tourism spending at the 
Pier Street Market, the Museum and Art Gallery, in the restaurants, 
accommodations and local businesses, conservatively estimated at $10 
million annually. Although over 36,000 tourists stopped at the Visitor 
Centre for information in the past 12 months, it is not known how many 
tourists do not stop at the Visitor Centre. Despite 17 signs on the four 
major routes into the City, visitors comment that the centre is not easily 
found. Return visitors are less likely to stop, as are participants in 
tournaments, tours and conferences, who have already received 
complimentary information packages.  

 
In addition to the visitor impact on accommodations, restaurants, and 
services, hundreds of artists and craftspeople earn part of their living 
through venues such at the Museum’s gift shop, the Art Gallery’s 
Christmas Sale, the Arts Council sponsored Art Shows at the Sybil 
Andrew’s cottage, and at the 22 weeks of the Pier Street Market and Art 
Fair through the summer. As these artisans are not working full time for 
the purposes of census data collection, the economic value of their work 
is not attributed to the cultural sector. In order to prosper these individuals 
need access to a market that is substantially larger than Campbell River 
and region. This is achieved through sales to visiting tourists and exports.  
 
Among small cities that showed higher-than-average cultural 
employment, some, like Owen Sound, Ontario, and Magog, Quebec, also 
relied on exports of manufactured culture products elsewhere. Small-city 
clusters tend to have a more diverse cultural workforce than rural areas, 
implying that the range of cultural goods and services available for local 
consumption is greater but smaller cities need to be able to sell to outside 
markets. 
 
For rural regions and small cities with high cultural employment, exports 
or proximity to a large urban centre were important, since local markets 
were generally too small to support the industry; Stratford, Ontario, for 
example, attracts audiences from nearby Toronto, Hamilton and Detroit to 
its theatre festival. In Canada's largest cities, on the other hand, cultural 
employment levels depended strongly on changes in the overall 
workforce size, indicating the importance of local demand.25 Campbell 
River has the potential to attract audiences from the nearby Comox Valley 
and Nanaimo to supplement the summer tourism traffic. 
 
Improved and coordinated marketing locally, regionally and internationally 
of cultural places, products and producers, will help to support this 
important creative community who in turn are an important attraction to 
the City of Campbell River and region. 

                                                
25 "Towards a Geography of Culture: Culture Occupations Across the Canadian Urban-Rural Divide", as part 
of the Culture, Tourism and the Centre for Education Statistics - Research Papers (81-595-MIE2007053) 



Campbell River Cultural Impact Assessment 
 

EBERLE  DECEMBER 2009 P 29/51 
THOMPSON  
ASSOCIATES 

 
With this high interest in attractions, adventure recreation and parks 
it is notable that the Visitor Centre does not have an Adventurer’s 
Companion that directs the visitor to various historic, geological, 
cultural and environmental sites of interest, including parks, 
facilities, businesses, museums, galleries and industrial locations. 
Such a booklet could also provide the basis of improved website 
content and downloadable content. It would place Campbell River 
clearly at the hub of a number of half-day and full-day adventures. 
 
A large market is as close as the Comox Valley. The writer has conducted 
an informal survey and found that long time residents of the Valley are 
infrequent visitors to Campbell River, and are not familiar with the 
attractions. 
 
The value of public art in the community as a key component of cultural 
tourism cannot be overlooked. Just as the banners and signage create a 
sense of welcome and direction, public art and site-specific art (designed 
for a particular place) resonates as a combination of the artist’s vision and 
community values. Public art creates a ‘first impression’ and as a 
powerful marketing tool, it should be guided by a coherent public art 
policy. “Public art can be unexpected moments of beauty, amusement, 
reflection or intrigue. These works of art might serve as monuments or 
memorials or represent other creative, innovative and exploratory ideas or 
expressions for the area. Beyond that, municipalities from around the 
world have found that public art has the ability to boost economic 
development and tourism by making destinations for visitors and local 
residents.”26 

 
 

 
 

                                                
26 Public Art Policy Development Group, London Ontario, 2009 



Campbell River Cultural Impact Assessment 

EBERLE  DECEMBER 2009 P 30/51 
THOMPSON  
ASSOCIATES 

Cultural Development and Social Impact  
It isn’t all about the money! An assessment of the impact of art and 
artists on community pride, social health, student achievement 
demonstrates significant benefits. 
The fact is that cultural impact happens over time. It changes peoples 
perceptions. It is measured by values. Cultural impact is the stuff of heady 
conferences examining questions of social cohesion.27 Cultural impact is 
also measured in customer satisfaction. 

Visitation at the major cultural institutions and summer market however, 
has been on the increase. Over the same five-year period, the Museum at 
Campbell River has experienced growth of over 27% in attendance and 
the Campbell River and District Art Gallery has seen its attendance 
expand by 51%. The Pier Street Market and Art Fair is open for 22 weeks 
through the summer and attracts more than 15,000 visitors. 

Public and school children’s access to programs and workshops offered 
by these institutions has also expanded and some studies indicate that 
arts-based instruction develops thinking skills, including improved 
comprehension, interpretation and problem solving. 

 

Even our twenty-dollar bills remind us of the importance of the arts. 

 

                                                
27 The Impact of Cultural and Citizenship Education on Social Cohesion, Conference in Latvia, December 3-
5, 2009 

Could we ever know each other in the slightest 
without the arts! 

Gabrielle Roy (1909 – 1983) 
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The Campbell River Community Arts Council has a new Art & Health 
Initiative responding to the evidence that the arts are increasingly gaining 
traction around the world for its positive interventions into health issues 
including Parkinson’s Research, Alzheimer’s, and stroke recovery.28 
 
In medical education, the arts is also finding a place training doctors to 
improve diagnostic skills. 29  
 
Community events and festivals using historical and cultural themes are 
also considered to contribute to creating a cultural image in the host city 
and provide an opportunity for the celebration of local identity and 
community empowerment. Evidence has been gathered in other 
communities but not in Campbell River for these impressive and 
important considerations. 
 
“…In an economic climate where we hear so much about crisis in health 
and education, it is important to remember that culture, too, is an 
essential element of a healthy society. It’s not an either-or situation. 
Health is necessary for life; culture makes life worth living…  Culture must 
be placed firmly in its crucial role as catalyst for economic prosperity, 
social health and national identity.” 30 
 
What does all this tell us about cultural impact in Campbell River? In 
the area of economic impact or value, the challenge is akin to looking at a 
very large picture from a long distance. The image appears clear but as 
you move closer, the image looses its cohesiveness and becomes 
clusters of pixels. However, the measures of quality of life, community 
pride and good citizenship become more focused. Where economic 
impact is a regional measure, social impact becomes an individual and 
neighbourhood measure. 
 
Social impact studies undertaken in the United States have determined 
that “there is substantial evidence that culture contributes to 
neighborhood revitalization.”31  
 
Some key finding include: 
 

• Urban neighborhoods with a history of cultural engagement were 
significantly more likely to experience declines in poverty than other 
neighborhoods. 
 

• Those Community residents who were most involved in cultural activities 
were about 50 percent more likely to be involved in other community 
activities than the average respondent was. 
 

                                                
28 www.brainskills.co.uk/ArtTherapy 
29 Dr. Joel Katz and Dr. Shah Khoshbin, Boston Medical school. 
30 Why Culture Matters: The Defiant Imagination, Max Wyman, 2004 
31 The Social Impact of the Arts Project (SIAP), University of Pennsylvania, Culture Builds Community 
Evaluation Summary, January 2002 
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• The presence of cultural organizations had a significant impact on the 
likelihood that a diverse neighborhood would remain diverse ten years 
later. The arts serve as one means of moving a neighborhood from 
accidental to intentional diversity. 

 
• Researchers found a clear relationship between respondents’ cultural 

participation rates and satisfaction with their neighborhood’s quality of life. 
 

• Among low-income neighborhoods, those with high levels of cultural 
participation were five times more likely to have very low levels of 
delinquency and three times more likely to have very low rates of truancy.  
 

• Because a strong community cultural sector promotes stability in diverse 
neighborhoods and frequency of contacts across social class and ethnic 
barriers, investments in the arts pay substantial, multiple dividends.  
 
The Conference Board of Canada Employability Skills 2000+ include 
communication, problem solving, positive attitudes and behaviours, 
adaptability, working with others, and science, technology and 
mathematics skills.32 Many of these skills such as communications, lateral 
thinking, problem solving, and teamwork are fostered by cultural/arts 
engagement often resulting in improved self-esteem and confidence. 

Widespread community cultural 
engagement can help counter 
decline and disinvestment and 
restore the communities to 
vibrant places to live and work.  

A report titled The Impact of Arts 
Education on Workforce 
Preparation, from the National 
Governor's Association states 
that "The arts provide one 
alternative for states looking to 
build the workforce of tomorrow - 
a choice growing in popularity 
and esteem. The arts can provide effective learning opportunities to the 
general student population, yielding increased academic performance, 
reduced absenteeism, and better skill-building. An even more compelling 
advantage is the striking success of arts-based educational programs 
among disadvantaged populations, especially at-risk youth. For at-risk 
youth, the arts contribute to lower recidivism rates; increased self-esteem; 
the acquisition of job skills; and the development of much needed creative 
thinking, problem solving and communications skills. Involvement in the 
arts is one avenue by which at-risk youth can acquire the various 
competencies necessary to become economically self-sufficient over the 
long term, rather than becoming a financial strain on their states and 
communities; a money-and time-saving option for states looking to build 

                                                
32 www.conferenceboard.ca/topics/education/learning-tools/employability-skills 
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skills, increase academic success, heighten standardized test scores, and 
lower the incidence of crime among general and at-risk populations." 
 
These findings all suggest that any comprehensive revitalization 
plan should include ways to expand cultural participation and 
strengthen the cultural sector. 
 
In Canada, ArtsSmarts, a program of artists in the classroom, has been 
offered through more than 130 schools across Canada. ArtsSmarts also 
engages independent researchers to measure the impact.  
 
A three-year study, from 2003-2006 of the impact of ArtsSmarts at a small 
K-9 school 200 kilometres northeast of Edmonton is one example. 
 
With a history of poor achievement, attendance, behaviour, parental 
involvement and high staff turnover the school applied to ArtsSmarts for 
support. Over 50 artists conducted classes in visual arts, drama, music, 
dance, video, storytelling and creative writing, collaborating with teachers 
to integrate their art with core curriculum content. 
In all, 70 collaborative projects were undertaken over the three years 
involving all grades and many curricular areas. The school became a 
showplace of Métis art and culture, students had hands-on exposure to 
multiple art forms and their displays and performance generated new 
pride and engagement on the part of students and parents.33 
 
K. Wahlstrom (2003) found improved communication in learner groups, 
with students staying on task and working better as teams to accomplish 
goals. Students who were not usually class leaders frequently took on 
leadership roles in the arts-integrated lessons, and children with 
disabilities of all types were more fully integrated into arts activities than 
other classroom activities.34  
 
Standardized tests of creativity showed more highly developed creativity 
in students who participated in an arts-based curriculum. According to the 
literature reviewed in the Rooney article, arts-based instruction develops 
thinking skills, including improved comprehension, interpretation and 
problem solving.35 
 
In June 2009, Campbell River’s School District 72 reported that it has 
seen a school completion rate in the top 20 percent of all school districts 
in the province. Although the factors influencing this are varied the 
superintendent goes on to cite a number of the cultural programs 
including musical theatre productions, music programs, the Aboriginal 
Education Enhancement Agreement, improvements in school libraries, 

                                                
33 ArtsSmarts at Caslan School 
34 Wahlstrom, K. (2003). Images of Art Infusion in Elementary Schools. Prepared for Minneapolis Public 
Schools. 
35 Rooney, Robin. (2004). Arts-Based Teaching and Learning: Review of the Literature. VSA Arts, 
Washington, D.C. 
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and the two-evening Taste of the Arts artist showcase. During the same 
year, the Art Gallery and Arts Council and the Community Centre 
engaged thousands of children in programs while the Museum’s school 
programs were host to more than half of the school population of the 
district. 
 
In the population from 24 to 65 years in Campbell River, there has been a 
marked reduction in individuals without a high school diploma or 
certificate from 2001 to 2006 with a 40% drop or another way to look at 
this is a drop from 16% to 9% of the population. During this period there 
have also been significant increases in the education levels achieved with 
a 27% increase in college or other diplomas; 42% increase in university 
certificate or diploma and a 39 % increase in the number of individuals 
completing a bachelor’s degree. Statistics show that cultural audiences 
tend to have attained higher education levels.  
 
Who are the cultural tourists? About 40% of the 2004 Atlas survey 
respondents lived in the local area and less than 20% were foreign 
tourists. This emphasizes the point that apart from a select few sites or 
events where the majority of visitors come from abroad, the domestic 
market is of vital importance for most cultural tourism markets. 
 
In contrast to the traditional view of cultural tourism, younger people are a 
very important segment of the total audience. The single largest group is 
between 20 and 29 and almost 40% of visitors are under 30. Research 
conducted by ATLAS36 and the International Student Travel 
Confederation (ISTC), indicated that “discovering other cultures” was the 
single most important motivation for young travelers. Highly educated 
people tend to consume more culture – not just ‘high culture’ but popular 
culture as well. One of the major reasons for the growth of cultural 
tourism has been the increased participation rate in higher education. 
Higher education levels tend to lead to better jobs and higher incomes. 
Cultural tourists tend to have professional (32%) or managerial (15%) and 
have relatively high salaries. One of the seemingly contradictory aspects 
of cultural tourism is the fact that cultural workers tend to engage in 
cultural tourism more frequently, with 27% of cultural tourists having an 
occupation connected with culture.37 
 
Programs and exhibitions developed locally are often directed at local 
social issues such as youth at risk through the Arts Council’s Youth 
Image Program; community engagement: The Plastic Bag Problem and 
community pride through the Campbell River Banner Project. Although 
these may have little short-term measurable economic impact there will 
be an immeasurable long-term social impact. 
 
 

                                                
36 ATLAS - Association for Tourism and Leisure Education  
37 Greg Richards, (2006) Cultural tourism: global and local perspectives, NY, Haworth Press 
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Cultural Tourism Cautions 
Cultural districts were identified in 1983 as economic catalysts. 
More than twenty-five years later, we must also consider the impacts 
on quality of life of ‘cultural development’. 
 
Cultural development is increasingly linked to tourism and to economic 
impacts, employment and occupation structure. Tourism is often credited 
with increasing job opportunities for the host population however there is 
a concern and criticism that such employment offers mainly opportunities 
for migrants and that a large number of these jobs are unskilled, low pay 
and low status. 
 
The benefits of tourism development are sometimes classified as cultural 
development (modernization), social change and choice, and improved 
image of host community. Other benefits cited include improved public 
health, social and amenity improvements, education and conservation, 
and positive cultural interchange. The costs, however, can include, host 
culture destruction and debasement, social instability, consumerism, 
commercialized host visitor relationships, and changes in traditional 
values. 
 
There is also a notion that cultural tourism has the potential to facilitate 
the building of cultural identity and image within a host city—the 
possibility of identifying regional awareness with the increased 
development of a cultural feeling of belonging. It is suggested that this 
emergence of a proper identity related to history and cultural heritage 
could represent an improvement in quality of life. However, policy makers 
are also warned that they must consider carefully that cultural identity and 
authenticity may be affected because of increasing tourism impacts. 
 
Cultural tourism, as perhaps suggested by its title, is also considered to 
have major impacts on material and non-material cultural expressions. On 
the one hand, it could be seen as contributing to traditional arts through 
increased spending on souvenirs, crafts, traditional costumes etc. 
However, the counter argument to this effect is that traditional art and 
craft can be displaced by “airport” art and the staging of contrived or 
unauthentic cultural experiences in order to satisfy tourist demand.  
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Weighing the impacts of cultural tourism. 
 

Impact Positive Negative 
 

Economic • Increased Expenditure 
 
• Employment Creation 

• Price increases during special 
events 

 
• Real Estate Speculation 

Physical • Construction of new facilities 
 
• Improvement of local 

infrastructure 
 

• Environmental Damage 
 
• Overcrowding 

Social • Strengthening of community 
Fabric via volunteering 

• Development of ‘greed factor’ 
 
• Acceleration of undesirable social 

trends such as excessive 
urbanization 

Psychological • Increased local pride and 
community spirit 

 
• Increased awareness of non 

local perceptions 

• Tendency toward defensive 
attitudes concerning host regions 

 
• High possibility of 

misunderstandings leading to 
varying degrees of visitor hostility 

Cultural • New ideas from exposure to 
other cultures and their way of 
life 

 
• Strengthening of regional 

traditions and values 

• Commercialization of activities 
that may be of a personal or 
private nature 

  
• Modifications of nature of 

event/activity to accommodate 
tourism 

 
 
This is where the Campbell River cultural organizations can play a 
sustaining role in securing a more creative approach to cultural 
development in which cultural tourism is seen as a potentially 
beneficial strategy to support stronger local identity and sense of 
belonging and the ‘authentic’ nature of the community are 
maintained. 
 
Will the impacts of tourism expansion have a negative impact on quality 
of life? In small or medium sized cities, those impacts are often magnified 
as their impacts are not so widely dispersed and more intensely 
experienced. 
 
When evaluating quality of life for Campbell River and engaging in long-
term community development, particularly in tourism development, the 
emotional, community and material well-being measures are good 
guidelines to keep in mind. 
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Quality of Life Indicators 
Measure 
Positive or 
Negative 

Emotional  
Well-being 
 

• Access to leisure and recreation facilities 
• Access to religious opportunity 
• Ability and opportunity to pursue hobbies 
• Personal and family safety 
• Improvements in social relationships 
• Increasing opportunity for learning and education 

(including life-long) 
 
Overall life satisfaction 

 

Community 
Well-being 
 

• Access to social and cultural facilities 
• Opportunity for cultural exchanges 
• Opportunity for variety of social and cultural activity 
• Improved image of city 
• Improvement in quality of local environment (built and 

natural) 
• Increasing opportunity for community involvement 
• Well maintained local services (roads etc) 
• Increased Congestion/traffic 
• Safety of local area/city 
• Nuisance or inconvenience caused by visitors 
 
Overall satisfaction with community 

 

Material  
Well-being 
 

• Opportunity for employment 
• Cost of consumer goods 
• Access to consumer goods 
• Cost of local services 
• Access to local services 
• Attitudes towards allocation of public funding towards 

initiatives 
 
Overall material satisfaction 

 

 
 
The potential end-result of unmanaged socio-economic impacts is 
“tourism overkill” attributed to three basic main factors. Firstly, too many 
tourists, which can be aggravated by seasonality. Secondly too many 
adverse impacts from the visitors themselves and thirdly too much 
tourism industry – for example in over proliferation of hotels. Urban 
tourism should benefit and satisfy the host community equally as much as 
the visitor themselves. 
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In an extensive European study of impacts of tourism on communities, it 
was concluded that the host community was best served if the local 
government paid attention to the impacts of tourism especially in the 
areas of:  
 
1. Increased Security  
 
2. Improved public participation and better communication with City 
 
3. Protected parking  
 
4. Better cleaning services  
 
5. Civic Spirit – fostered through better education of citizens  
 
6. No “folklorisation” of the region  
 
7. Protection of intangible heritage – “ideology of area” – “authenticity” 
 
8. Improved tourist information 
 
9. Education – more respectful visitors 
 
An initiative, such as sports tourism, is a growing economic engine across 
the province. It is recommended that the investment in sport tourism, 
cultural tourism, eco-tourism or recreation tourism be sensitive to the 
quality of life impacts in the community. 
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Quality of Life Indicators 
 
‘Quality of life’ is a term used to measure well-being. Well-being describes 
how well people feel about their environment, and collectively these 
feelings can be thought of as an individual’s overall satisfaction with life.  
 
An important consideration is standard of living with access to goods and 
services and affordable housing. This can be measured relatively easily. 
Less tangible feelings and experiences such as freedom, aesthetics and 
social relationships are more difficult to quantify. When community plans 
do not include these considerations, this can create an imbalance in 
programmes and policies that are often designed to fit around more easily 
quantifiable economic data. 
 
To assess quality of life, indicators are used to represent the most 
important aspects of a person’s life, which include, for example, housing, 
education, employment and household finances. Indicators are used to 
measure complex phenomena, such as quality of life, and can only 
provide us with an indication of the actual quality of life. The individual 
indicators were categorized into three broad groups called the social 
environment, economic environment and physical environment. The 
indicator data were compiled, transformed and analyzed to generate 
three quality of life maps for each environment, and then combined in a 
fourth map to show the overall quality of life. 38 

 
The mapping of quality of life is a very difficult concept to quantify and 
difficult to model. The most recent comprehensive study was completed 
in 1996 and an update of this data would be welcomed. The indicators 
used do not capture the internal diversity of the quality of life within 
communities but rather provide broad general patterns that can be 
identified among communities across the country. Quality of life as 
mapped is not a reflection of happiness or overall satisfaction with life, 
instead it shows that some locations present a higher quality of life based 
solely on the indicators used. 
 

                                                
38 atlas.nrcan.gc.ca/site/english/maps/peopleandsociety/QOL 
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In that study, Campbell River recorded 
an overall quality of life rating at 
moderate. The indicators for social 
environment, economic environment 
and physical environment vary. 
 
Within the economic environment in 
Campbell River when all the domains 
are considered the ranking is Good.  
 
However the social index in 1996 put 
Campbell River at the bottom of the 
ranking at Low and the physical 
environment, which is not the ‘natural 
beauty’ rating but rather the stability of 
the population, air quality and housing 
placed Campbell River at the highest 
level. 
 
For these three indexes, an analysis of 
available comparable data was 
developed of several of the domains to 
evaluate the changes since 1996. In 
many categories, Campbell River has 
seen improvements.  
 
From 2000 to 2006, individual and 
family incomes increased. The median 
family income rose from $54,289 to 
$62,695 at the top end while the 
percentage of families falling below the 
median decreased from 54.8% to 
47.6%. There was also an increase in 
the percentage of individuals reporting 
income over $60,000 from 10,84% to 
15.4%. Family incomes exceeding 
$100,000 also rose from 12.3% to 
20.6% over the same period. Single 
parent families declined from 17.9% of 
families to 15.1% 
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Indicator 
 

1996 2006 

% of Population Living at a Different Address than Five 
Years Earlier 
 

41.39% 52.9% 

Ratio of % of Population Living in Owned Housing to 
% Living in Rental Housing 
 

2.37 3.11 

% of Low Income Families 
 

16.9% 12.6% 

Unemployment Rate 
 

10.6% 8.8% 

 
 

A 2008 study released by BC Statistics looking at the Local Health Area 
and school district using a different group of socio-economic indices 
reveals a less optimistic ranking.  

 
Overall, Campbell River is in the bottom 20% of 77 BC communities 
included in the study.  
 
It ranks number one in crime in the school districts, sixth from the bottom 
in children at risk and 20th out of 77 in the index of youth at risk. 
 
These poor rankings are a strong reason for supporting the cultural 
programmes that build community cohesion and engagement of 
youth. 
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Responding to the Economic Downturn 
When business is slow, paint the counter. Old Chinese saying. 
 
In the arts and cultural sector, there is probably little interest in the origins 
of the current economic crisis. Most non-profit organizations are focused 
entirely on dealing with the immediate fallout and trying to develop 
strategies for survival. This would have happened anyway, only it 
happened sooner. 
 
Over the last ten years, a number of trends have been pushing the 
cultural sector towards new ways of operating: 
 

• New business models to compensate for lower levels of government 
support 

• Competition models with the emphasis on cost control rather than 
outcome quality. 

• Fluctuating levels of private donor support 
• Multiple private/public sector partners for funding 
• Outcomes, outputs and accountability at detailed levels. 
• Greater demand for cultural goods and services combined with less 

public funding 
• Greater civic engagement and fiscal transparency 

 
Added to these trends is a new set of issues: 
 

• General insecurity 
• Businesses eliminating programmes for corporate social responsibility 

and giving including arts and culture funding. 
• Business seeking government handouts and subsidies  
• Philanthropic foundations seeing asset levels plummet, reducing grants 

and commitments and placing a growing emphasis on asset protection. 
• Many households face both greater financial uncertainty and declining net 

worth. 
 
For many organizations, the current situation means greater financial 
instability, uncertainty for management and staff, and the possibility of 
unfulfilled obligations. There has always been the challenge between 
operational objectives and embedded values or mission. The multiple 
stakeholders give non-profits a complex task of coordinating coalitions 
around a common purpose, Multiple sources revenue, (memberships, 
grants, transfer payments, donations, contracts) are managed but 
performance is uncertain. 
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For long-term survival, the sector needs to engage in strategic planning 
and visioning by asking tough questions about their very existence, 
functioning and impact. 
 
A few options to consider include: 
 

• Build partnerships and networks along economies of scale 
• Consider achieving a scale of operations adequate to both mission and 

resources. 
• Specialization rather than generalization of programmes, target groups, 

fields 
• Reinvigorate advocacy and lobbying campaigns 

 
Perhaps this is the time to examine the right revenue structure for cultural 
non-profits and the optimal mix of earned income, public funds, and 
private donations including foundation grants; asset management and 
acquisition policies; stakeholder involvement (artist, consumer, client, 
member, funder, staff and the general public) and professional control 
over mission and operations and the role of the board. 
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Campbell River Cultural Inventory 
Identification of some of the cultural experiences, participants and destinations in the 
Campbell River region. This list is not necessarily complete. 
 

 
 
 
 

 
 
 
 
 
 
 
 

 

Festivals/Events 
Aboriginal Day 
Bald Eagle Festival 
Campbell River Garden Tour 
Canada Day Celebrations 
Children’s Festival 
Discovery Passage Boat Rodeo 
Discovery Passage Passage 
Haig-Brown Festival & River Day 
National Child Day Celebration 
North Island Cruisers Annual Show ‘n’ Shine 
North Island Logger Sports 
North Island Sewing & Needle Arts Show 
Octoberfish Chum Derby 
Paddle and Pedal Festival 
Painters at Painters 
Pedal & Paddle 
Photographers at Painters 
Pier Street Farmers Market & Arts Fair 
Quadra Island Art Show 
Salmon Festival 
Soul & Spirit  
Steaming Day at the Museum 
Sybil Andrews Day 
Toy & Craft Sale 
Transformation on the Shore 
Words on the Water 

 
 

 
 
 

Performing Arts  
Facilities 

Tidemark Theatre 
Timberline Theatre 
Various churches 

 
Groups 

Ripple Rock Square Dancers 
RiverCity Players Society 
Saddle Up Line Dancers 
Shoreline Musical Theatre Society 
Tara School of Irish Dance 
Young Theatre 
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Music Facilities 
The Music House 

 
Musicians – an incomplete list 

12 professional bands - estimate 
Campbell River Children’s Choir 
Campbell River Community Band 
Campbell River Folk Club 
Campbell River Friends of Music 
Campbell River Legion Pipe Band 
Campbell River Singers 
Gilles Toupin 
Island Phoenix Chorus 
Island Voices Chamber Choir 
Jim Creighton 
North Island Registered Music Teachers Assn 
Old Time Fiddlers 
Rodrigo Figeuroa 
Shoreline Musical Theatre Society 
Strathcona Symphony Orchestra 
 
 

 
 

 
 
 

 

Visual Art 
Facilities 

 
Campbell River & District Public Art Gallery 
Firestone Art & Design 
Framing Post 
Impressions Custom Framing & Art Supplies 
Innovations Gallery & Gifts 
Manzanita Muse Art Studio 
Pier Street Gallery 
Soapstone Studio 
Sybil Andrews Cottage 
Tide Line Gallery & Stained Glass Supplies 
Tidemark Theatre Gallery 
Wei Wai Kum House of Treasures 
Westside Art Studio 
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Artists – an incomplete list 
1st Knives Club 
Campbell River Celtic Arts Society 
Campbell River Friendship Quilters Guild 
Campbell River Needle Arts Guild 
Campbell River Celtic Arts Cottage 
Artists & Friends 
Driftwood Club of Campbell River 
Fredrick Studio 
Kallisti Photography 
Midnight Shuttles Guild of Spinners & 
Weavers 
North Island Jewelry Guild 
Quadra Island Artists 
Scriba Wildlife Photography 
Tanya's Photography & Design 
Angela Hanuse 
Annabelle Cameron  
Ann-Louise Beaumont 
Ayami Stryck 
Beatriz Leo 
Ben Attfield 
Betty Carlson 
Bill Henderson 
Brenda Paul  
Brian Scott 
Carmen Bore 
Carol Seeley 
Carole Goodwin 
Carrie Mulcahy 
Catherine MacLeod 
Cherie Dobbie 
Cherrie Warburton 
Christina Munck 
Claude Desjardins 
Daryl Lynne Weed 
Dawn Bencze 
Debbie Reusch 
Dennis Matilpi 
Diana Stevan 
Dolores Ordway 
Doris Ritchie 
Dorothy Jefferies 
Dwayne Simeon 
Elaine Johnson 
Elly Dick 
Eugene Isaac 
Father Charles Brandt 
Frank Boas 
Gary Stewart 
George Delgatty 
Gerry Wright 
Greg Henderson 
Gwen Kushner 
Heather Hughson 
 

Jane Super 
Janet Moats Veitch 
Jaunita Labine 
Jeanne Ralston 
Jill Paris Rody 
Jocelyn Reekie 
John Philips 
Judith Jancowski 
Judith Koeleman 
Judy Lloyd  
Kathi Rudko 
Kathryn Botsford 
Ken Blackburn 
Kim Marchant 
Laura Appleton-Jones 
Laurie Ann Williamson  
Leonard Matte 
Leslie Richter  
Linda Juraschka  
Liz Carter 
Liz Monchak 
Lorna McRoberts 
Lucy Pavio 
Lyn Farquharson 
Manon Staiger 
Marcia Wolter 
Marcy Prior 
Margaret Jack 
Maria Jackson 
Mark Henderson 
Mary Ashley 
Mary Donlan 
Mary Dudley 
Maude Turner 
Megan Beise 
Meinsje Vlaming 
Michael Stevantoni 
Nicola Cooper 
Perrin Sparks 
Richard Calver 
Rita Davis 
Ross Fisher 
Sandra Chow 
Sharron Hatelt  
Shelley Mackie  
Sheran MacLaren 
Shirley Duncan  
Sonia Hauser 
Susan (Sue) Anderson  
Suzanne Chickite  
Teresa (Terry) Phillips  
Terry Cole 
Vera Miller  
Vyvyan Dorsett  
Wilma Richardson 
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Museums and Heritage 
Campbell River Maritime Heritage Centre 
Haig-Brown House 
Maritime Heritage Society 
Museum at Campbell River  
Pier House 
Sybil Andrews' Heritage Society 
 

 
 
 
 
 
 
 

 
 

Natural History 
Campbell River Salmon Foundation 
Campbell River Willow Creek Watershed Society 
Discovery Harbour Centre 
Discovery Passage 
Forest Circle Society fro Families 
HMCS Columbia Artificial Reef 
Oyster Bay Shoreline Regional Park 
Quinsam Salmon Hatchery 
Snowden Demonstration Forest 
Willow Creek Watershed Society 
Whale Watching  
Woodhus Slough 

 

 
 

 

Cultural Places 
Beaver Lodge Forest Lands 
Campbell and Quinsam Rivers 
Elk Falls Provincial Park 
Foreshore Park 
Haig-Brown BC Heritage Property 
King Fisher Creek 
Pier Street Historic Mile 
Seymour Narrows 
Sybil Andrews Cottage 
Tyee Plaza Totem Poles 
Browns Bay 
Ripple Rock 
 

 
Media Arts/Communications 

Campbell River Courier 
Campbell River Mirror 
Chameleon Creative Graphic & 
Web Design Inc. 
eZABU 
Hippo Consulting  
Isle Video Designs 
Kask Graphics 
Media Lab – C R Arts Council 

North Island Telephone 
3 part-time Recording Studios 
93.1 FM Tourist Info Station  
99.7 FM The River Vista Radio 
R.H. Printing  
Rita Picard 
Tremain Media  
Vancouver Island North Film 
Commission 
Wagsta 
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Literary Arts 
Ann McLean Writer  
Annette Yourk (Kehn) 
Campbell River Writers' Festival Society 
Chris Thompson  
Diana Stevan 
Gregory Ross  
Harold Rhenisch 
Heather Kellerhals-Stewart  
Hilary Stewart  
Jeanette Taylor 
Jocelyn Reekie 
Joy Inglis  
Luisa Richardson 
Luise Grav  
Michael Foort  
Peter B Smith  
Phil Minnar 
Ray Grigg  
Ross Fisher 
Steve Moore  
Tanya Storr  

 
Other Cultural  
 
Facilities 

Campbell River Community Centre 
Kwagiulth Museum and Cultural Centre 
Nuyumbalees Cultural Centre 

 
Groups 

Association Francophone de Campbell River 
Campbell River & Area Multicultural & Immigrant 
Services Assoc. 
Campbell River Band – We Wai Kum First Nation 
Campbell River Italian Cultural Society 
Campbell River Pride 
Cape Mudge Band We – Wai Kai First Nation 
Centre for Spiritual Living 
Homalco Indian Band 
 

 
 

Literacy 
Campbell River Library 
Fred Jiles 
Still Water Books 
The Book Box Company Inc. 
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Specialty Foods and Beverage 
Amy’s Asian Foods & Café 
Brown’s Bay Packing Co. Ltd. 
Cheddar and Co Specialty Food 
Fermentations Wine Making 
Healthyway Natural Foods Market 
Patti Finn’s Seafood 
Steiner Bakery Ltd. 

 
 
 
 

 
 
 

Other Cultural Experiences 
Aboriginal Journeys 
Campbell River Whale Watching 
Canadian Air Charters 
Coast Mountain Expeditions 
Coastal Spirits Expeditions & Lodge 
Discovery Marine Safaris 
Eagle Eye Adventures 
Ecosummer Expeditions 
Ed Handja – The Coastal Expert 
Hurricane Jack Adventures 
Island Adventure Centre 
Kayak with the Orcas 
Morton Lake Provincial Park 
Mothership Adventures 
Painter’s Lodge 
Rainforest North 
Run of River Excursions 
Sayward Forest Canoe Route 
Strathcona Park Lodge 
Stubbs Island Charters 
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Enabling Organizations 
Campbell River & District Chamber of Commerce 
Campbell River Community Arts Council 
Campbell River Family Services 
Campbell River Foundation 
Campbell River Hospice Society 
Campbell River Newcomers Group 
Campbell River Visitor Centre 
Campbell River Volunteer Centre 
Careers and Jobs at BCJob.ca 
Communities in Bloom Committee 
Cross World Canada Enterprises – Visitor 
Services 
Greenways Land Trust 
Laichwiltach Family Life Society 
Tourism Campbell River & Region 

 
Education 

Daewon Foreign Language School 
Discovery Community College 
Mosaic Training Solutions 
North Island College 
Robron Centre for Life Long Learning 
School District 72 
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